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Connect with us at info@originalginger.com, on Twitter at @OGAgency, 
on LinkedIn at original-ginger or on Facebook at OGAgency.

ORIGINAL GINGER

Original Ginger’s Branding and Tailored Marketing 

Solutions combine the full range of strategic and 

creative services to meet all marketing objectives 

and budgets 

 

CONTACT US TO:
•	 Identify	your	unique	brand	
•	 Craft	your	authentic,	engaging	story
•	 Design	and	develop	your	website
•	 Source	and	Implement	E-commerce
•	 Implement	all	supporting	marketing	and	advertising
•	 Deliver	consistent	brand	messaging	

Original Ginger combines big agency expertise with boutique quality 
service to create leading-edge, solid and consistent brands.
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W
Introduction

We often discuss e-commerce strategies and 
their benefits to your business with ‘what your 
potential customer wants’ as the metric that 
success is measured against. Now, this is 
obviously important: staying in tune with what your 
customers want and need is the absolute best way to 

keep your business at the top of its industry. However, before you make a 
decision on the shopping cart and integrated systems you’ll build your e-commerce strategy around, it’s important 
to think about the wants and needs of your business too.

When it comes to the implementation of an awesome new e-commerce strategy, the Original Ginger team takes 
the time to understand exactly what your business needs to make day to day sales easier for everyone involved. 
Keeping the customer happy is your main goal. Making sure that your business is able to sell smarter, better, faster 
and stronger is ours. 

This Essential Guide to E-commerce: 33 Shopping Cart Must-Haves, will take you through all of the 
considerations we make when choosing the best shopping cart and e-commerce strategies for your needs. Consider 
it a behind the scenes tour of what exactly makes your online sales possible and a look at how effectively you’ll be 
able to manage your storefront. Before you get caught up designing the dream end-user experience, discover the 
features that the right shopping cart can offer your company to help make those plans a reality.
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OVERALL CUSTOMIZABILTY

BLAZING SPEED

SEO VALUE

PRODUCT OPTION FLEXIBILITY

PRODUCT NOTIFICATION

UNITS AND MEASUREMENT

MOBILE FRIENDLY

Product PresentationCHAPTER 1
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Y
How will your e-commerce solution showcase 
your merchandise?

our clients want to see a 

beautifully branded storefront 

full of big images and as much 

product information as you can 

provide. The right e-commerce solution 

will give your business the control and 

flexibility to display everything your 

customers are looking for, and to help 

them discover your products - even if they 

don’t know about your business yet.
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Overall 
Customizabilty

When it comes to look and feel, your 
online store should be customized 
to match your company’s brand 
design. This way, your shopping 
cart seamlessly integrates with 
your website for a cohesive 

experience from start to finish. Consistency looks 
professional, and good design is a pleasure to 
interact with. 

Blazing Speed

L ong load times aren’t just frustrating for 
the customer; although if your page isn’t 
loading quickly enough, it’s very likely 
potential buyers won’t wait around.  
Make sure that the front end and the back 
end are fast and efficient. With the right 

choice you can spend more time working, and 
less time 
staring in 
frustration 
at a loading 
screen.  

1 2
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eing able to show product options 
such as colour, size, or customization 
‘at a glance’ is a major plus for online 
shoppers. Many customers would 
rather skim through products quickly 
looking for specifics, than to have to 

search within a lengthy product description for the 
information they need.

www.originalginger.com     
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Product Option 
Flexibility

J ust as with your website, all of your hard 
work is for naught if a potential customer 
isn’t able to find your products.  
Utilize a shopping cart that 
allows for on page SEO 
optimization. Product 

descriptions, categories, 
and options should all 
be working for you, 
helping to increase 
your search 
rankings 
and putting 
you in the 
top results 
for your 
industry 
keywords. 

B
SEO Value3 4

http://www.originalginger.com


OPTIONS

Multiple 
Currencies Units of 

Measurement

Di�erent 
Languages

Inventory 
Count

Varying 
Date & 
Time 
Format
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Units And 
Measurement

I f an item is out of stock or running low, 
choose a shopping cart that will allow 
product status notifications to your 
customers. Instead of simply removing the 
merchandise in question, let customers 
see the product status. It’s better 

to show that there are only X amount 
of items left than to have them 
assume you don’t carry what 
they are looking for. This may 
also show customers it’s an 
in-demand product which is 
good for business. 

uantity isn’t the only variable 
option customers need. What 
about multiple currency options, 
different units of measurement, 
language options, or even date 
and time formats? For example: 

customers in the U.S. use Imperial 
units for weight and sizing; but, 

customers from other  
countries in the world use 
  the Metric system.

Product  
Notification5 6
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Mobile Friendly

This could be one of the most important 
qualities on our list. Will your online 
store display and function well for smart 
phone users? Being able to complete a 
transaction and process payments easily 
from mobile devices means you won’t 

miss out on any sales, especially when customers 
are completing quick transactions on the go. 

7
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SIMPLE INTERFACE

MERCHANDISE LEVELS

CATEGORY CREATION

PRODUCT OPTIONS

SMART INVENTORY TRACKING

ORDER LIMITS

Inventory ManagementCHAPTER 2
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How will your e-commerce strategy help you work 
with your products?

here’s a lot to be learned from 

every item you sell. The ideal 

e-commerce solution will help 

you organize your product lines, 

maintain accurate merchandise numbers, 

and better understand sales trends. From 

putting items into stock right through to 

sending them back out the door, your 

business needs the ability to manage 

every step of the process

T
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Merchandise 
LevelsSimple Interface

S ince you probably don’t want to require 
a dedicated webmaster to make every 
change, look for a user friendly solution. 
Make sure it’s simple to add products, 
modify item information, and change 
prices. With a well-designed dashboard, 

your order fulfillment, shipping, and 
administrative teams will all be 
able to work effectively and 
accurately to manage your 
inventory.

T he best e-commerce systems will help 
you keep track of what products need re-
ordering well before you run out, what’s 
taking the longest to sell, and what’s 
turning over quickly. With a shopping cart 
that keeps track of your merchandise 

levels and notifies 
administrators clearly in the 
dashboard, you’ll be able 
to make smarter decisions 
about ordering, keeping 
stock on hand, and planning 
sales and promotions.

8 9
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Product OptionsCategory Creation

If you have a lot of different types of products, 
the ability to create categories is a must. 
In some cases items may fall into multiple 
categories, or menus may require detailed 
nesting. Are you able to categorize items in a 
number of different ways, so your customers 

can quickly find what they are 
looking for?

I nstead of creating an individual item for every 
possible combination of options, wouldn’t it 
be great to just display some choices. It’s way 
easier for a buyer to select a colour from a 
list than it is to browse through ten identical 

items in different hues! 
Drop down menus, radio 
buttons, check boxes and 
more are all great ways to 

flexibly and clearly display the 
different options available for a 

single product. 

10 11
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Order LimitsSmart Inventory 
Tracking

Sometimes numbers aren’t enough. If 
you’re looking for patterns in sales data, 
or need to find out more about the 
turnover for a range of products, you’ll 
need the ability to sort by categories, 
options and other details. Knowing which 

subsets of items are selling better than others 
can help you identify trends early and allow you 
to increase your sales with promotions and well 
maintained stock levels.

A re you able to set minimum and/or 
maximum order limits? There’s no point 
in having a cart that allows a buyer to 
pay for more product than you have in 
stock, or to buy individual items that 
you may only sell in groups. What if you 

want to limit the number of items that can be 
purchased for a sale or special promotion?

12 13
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AFFORDABILITY

EASY UPGRADES

AUTOMATION

CUSTOMER UPLOADS

CUSTOMIZED COMMUNICATION

STATUS TRACKING

IMPORTING AND EXPORTING

DOCUMENT GENERATION

Administrative SolutionsCHAPTER 3
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How will e-commerce streamline your workflow?

hen you take your sales 

online, many physical duties 

become digitally managed. 

The best e-commerce 

strategies will be able to work with 

transaction data to provide your team with 

automated solutions. Duplicating manual 

tasks wastes time and resources, and 

day to day paperwork can require a lot of 

time to generate. Let your e-commerce 

handle the data entry, and free up your 

employees to do their best work.

W
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Easy Upgrades

T echnology is always changing. We 
know how important it is to be able 
to stay on top of the latest features 
for your shopping cart. The best carts 
allow for seamless upgrades to new 
features without causing down time  

or extra programming. You can’t afford to have 
your shopping cart go offline every time there’s a 
new update. 

Affordability

hether your business is big 
or small, cost is an important 
factor. It should not cost you the 
moon to set up a simple shopping 
cart. There are many affordable 
solutions. You just need to do the 

research or hire a professional agency like Original 
Ginger to help you. 

W
14 15
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Customer  
Uploads

Once customer payment 
is accepted for digital 
products and e-goods, 
your cart should allow auto 
delivery immediately via 
email or download to the 

customer. This is a huge time saver 
for you and customers love getting 
their purchase right away!

L
et’s say you have products 
that can be personalized 
and customers need to 
provide a logo or graphic. 
Can you include file 
uploads as an option during 

the checkout process? If you can, it 
will save you time so you don’t have to 
contact them after the transaction is 
complete. Waiting for a fax, email - or 
even just a response from a customer 
- means wasted time and resources 
for you and slower service and delivery 
for them.

Automation16 17

http://www.originalginger.com
http://www.originalginger.com/


www.originalginger.com     
Copyright © 2015 Original Ginger

Customized  
Communication

Any administrative or customer 
communications triggered by a customer 
purchase should be fully customizable. 
Your clients will appreciate the extra 
effort to take care of them, and your 
employees receive the info they require 

for timely and accurate order fulfillment and 
shipping. 

Keeping track of order status is important 
to your administrative process, but it’s 
also a “nice to have” for customers. 
Wouldn’t it be great to update each order 
as you fulfill it AND notify your customer 
at the same time with no extra steps 

involved? This means fewer calls to your customer 
service team and less chance an item gets missed 
or even sent twice. 

Status Tracking18 19
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Document  
Generation

While you may edit individual item 
or customer details as necessary, 
more often than not you will find 
that you need to make a number 
of changes at once. Instead of 
relying on systems that need 

individual line entry, look for a solution that 
allows all of your data to be imported (such as an 
entire new product line being added to inventory) 
or exported (like when you would like to pull 
addresses for customers who have indicated they 
would like to be mailed a flyer.)

Any business generates paperwork, and 
though it may not actually be on paper 
in our digital age, 
it’s still required for  
accounting purposes.  
Are you able to  

generate the day to day  
documentation you need? 

Importing And 
Exporting20 21
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SHIPPING ESTIMATES

SHIPMENT TRACKING

GOOGLE ANALYTICS
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How well will your e-commerce system play with 
your other business solutions?

unning a successful business 

means you’ve already got tried 

and tested systems in place, 

especially when it comes to 

payment and shipping services. The 

optimal e-commerce solution will work 

alongside your existing solutions, making 

for less work, better estimates, and more 

accurate data. You’ll be equipped to save 

money and make smarter choices for your 

company.

R
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Shipping 
EstimatesPayment Options

Look for a shopping cart that allows and 
integrates with a number of payment 
gateway options. You need to be able to 
accept credit cards and online payments 
such as PayPal that will play well with your 
existing merchant services company or bank.

T here’s nothing as disappointing as 
finding out an item you just ordered 
won’t actually ship immediately, or that 
the cost is much higher than expected. 
Choose a shopping cart that provides 
clear shipping estimates, so customers 

stay informed - and happy. The best e-commerce 
solutions allow 
flexibility for 
shipping based on 
carrier-calculated 
shipping methods 
(Fedex, UPS, 
Canada Post, 
USPS etc.), flat 
rate, free shipping, 
custom based on weight or subtotal, or shipping 
rates per product.

22 23
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Shipment 
Tracking

Shipping 
Estimates (continued)

If your stock levels are low, or certain items are 
coming from a different warehouse location, 
having this information factored into shipping 
time estimates makes for good service, as well 
as helping you with logistics planning. Shipping 
weights per item, shipping rates, rules, and tax 
zones should also be 
able to be assigned, so 
that estimates given are 
as accurate as possible. 
This will save you money 
in the long run, as over 
and undercharging will 
be reduced, and you 
will be less likely to 
lose a customer over an 
unexpected shipping total.
 

T hese days, the ability to track a 
shipment is an absolute must for most 
customers. Are you able to provide email 
updates on tracking numbers, as well 
as a place for customers to check up 
on the status of their order? Choose an 

e-commerce solution that 
integrates with carriers 
like USPS, FedEx, Canada 
Post, and UPS, because it 
will allow you to offer real-
time shipping rates, and 
to automatically update 
the tracking number on 
an order as soon as it is 
created. 

23 24
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Google Analytics25

Remarketing is a 
highly effective way 
to stay engaged with 
your target audience.

At Original Ginger, 
we can create Adwords 

campaigns that will 
display to customers 

who have already 
visited your site.

Remarketing guarantees 
that your content is 

highly relevant to those 
it’s being served to, and 
makes sure they’ll think 
of you first when they 
decide it’s time to buy.

Remarketing offers a 
chance at a much 
higher ROI and 

conversion rate than 
general campaigns.

Remarketing is a great 
way to create “brand” 

awareness.

Email or call us at 
info@originalginger or 

1.855.298.8650.

While tracking 
your sales  
data within  
your dashboard 
is key, being  
able to 

integrate Google Analytics 
into your sales strategy is 
just as crucial. Not only does 
it offer an in-depth look at 
who is using your site, and 
how they move around your 
online storefront, it allows for 
effective marketing analysis 
regarding past clients and 
people who left your site 
without purchasing.  

Email or call us at 
info@originalginger or 

1.855.298.8650

http://www.originalginger.com
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How will e-commerce help you impress  
your customers?

iving great customer service and 

an excellent shopping experience 

is part of what makes your brand 

memorable. An outstanding 

e-commerce strategy will allow you to 

offer even more benefits to your potential 

clients without any extra work, and 

will help you understand your target 

demographic more clearly. Boosting sales 

and customer satisfaction is WIN WIN 

right across the board. 

G

http://www.originalginger.com


www.originalginger.com     
Copyright © 2015 Original Ginger

CALL US

BOOK AN
APPOINTMENT

CLICK

CALL

SHOP

SHARE the    love

Favourite 
Tracking

We love using shopping carts that 
allow for social sharing as part of 
the transaction. It feels good to 
share an awesome product or a 
steal of a deal with your friends 
and sometimes, it’s satisfying to 

show off an important purchase. 
By integrating social media into 
a sale, you can capitalize on 
the fact that new buyers are 
very likely to be influenced by a 
friend’s opinion or experience.

Choose a shopping cart that allows 
customers to favourite an item. 
It’s not only to make life easier for 
a buyer when it comes time to find 
a product again, or to re-order an 
old favourite; but, you’ll be able to 

garner insight into what really 
resonates with your customers, 
what might be enjoying a jump 
in popularity during a trend, 
and what you may not want to 
restock down the line.

Social Sharing26 27
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A llowing for customer acceptance of 
privacy, shipping, and refund policies 
during the checkout process is 
something you should look for and 
implement. Then you can keep a record 
to show that customers have been 

given the chance to look over your policies and 
have accepted them; it’s also a great way to make 
it easier for your clients to actually find them in 
the first place.

S ince your customers will be entering all 
of their information during the checkout 
process, why not make it easy for them 
to create an account. When they come 
back and shop again they can quickly 
reference past orders and favourites 

without having to re-enter their shipping and 
payment info twice. With a customer account, 
you will have a direct line to your clients, and will 
be able to provide better service and a smoother 
experience. 

Account CreationPolicy 
Acceptance28 29
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Customer accounts offer more than 
just a way to track order history. It’s 
a more personalized experience for 
returning customers. Even something 
as simple as referring to them by name 
while they are logged in on the site is a 

professional touch that a customer will appreciate.

D iscount coupons, tiered pricing, volume 
discounts, and limited time promotions 
are all excellent ways to help grow your 
sales, and your e-commerce solution 
needs to provide you with a way to 
manage  it  
all simply. 

Personalization Promotions30 31

PERSONALIZED
EXPERIENCE

DISCOUNT

PRICING
LIMITED TIME
PROMOTIONS
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C ustomers often like to be able to login 
to see their past order history, but 
tracking this data can also really help 
you to identify different demographics 
and subsets of your customers. 
Understanding which products and 

services are in demand will help you plan your 
promotions, pricing and ordering more effectively, 
as well as allow you to directly market relevant 
content to those most likely to want it. 

T he final, and perhaps most important 
piece of the puzzle is security. We 
recommend you only use shopping carts 
that transmit sensitive information via 
a secure HTTPS channel, from PCI-DSS 
validated Level 1 Service Providers - this 

is the gold standard for e-commerce solutions 
worldwide. Your customers deserve a safe and 
trustworthy shopping experience, and you need 
to conduct your business safely and responsibly if 
you want to build brand loyalty.

Customer History Security32 33
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e hope you found The 

Essential Guide to 

E-commerce: 33 Shopping 

Cart Must-Haves, helpful.  

For some, the process of setting up  

an online storefront can be daunting. 

If you’re ready to get started adding 

an online storefront to your website, 

give Original Ginger a call. We have the 

tools and the experience to help you 

from the planning stage right through to 

implementation. 

www.originalginger.com     
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We can make it easy, effective, affordable, and stress-free. 

Conclusion
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A
ORIGINAL GINGER
t Original Ginger, we’re passionate about 
delivering your vision for a strong brand 
and online business presence. Our 
integrated storytelling approach 
creates modern, strong, and 

consistent brand messaging for our clients  
through a wide range of business services 
including strategic brand development  
and management, website design,  
e-commerce, video production,  
internet marketing and advertising,  
social media and more. 

And we love to design websites that  
showcase a brand, drive traffic and  
render sales.
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Connect with us at info@originalginger.com, on Twitter at @OGAgency, 
on LinkedIn at original-ginger or on Facebook at OGAgency.

BOOK AN
APPOINTMENTCALL US
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